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Dear ladies and gentlemen,

 I am truly glad that you after a successful 2015, I am now able to submit the sixth JOJ Media House annual report in a row 

and furthermore state that our company has consolidated and further strengthened its position as a major media house.

 I view the situation on the media market in which our company operates as being positive compared to the previous year, 

with us having recorded a growth in media investment – reflected in better economic results on the part of the companies 

within the whole group. In the past, our company focused on increasing economic efficiency, restructuring of the organisational 

structures and the introduction of austerity measures. The afore-mentioned activities have succeeded in ensuring a good 

starting position and I believe that our position in the individual media markets will continue to be considerably strengthened in  

the coming years.

Significant events in 2015:

Strengthening our standing on the television advertising 

market and the production of television programs – i.e. 

the expansion of JOJ Group portfolio of television chan-

nels to include the first children’s channel – RiK – which 

was launched on the 1st of January 2015. The expansion 

of the portfolio continued with the launch of the second TV 

children’s channel – Tuki, which is exclusively distributed 

through Slovak Telekom and the latest enlargement of the 

channel portfolio came courtesy of the JOJ Cinema pay 

channel. The JOJ Group currently operates six television 

channels and is a very strong number two on the market.

The streamlining of the established Akzent BigBoard group 

and consolidation of its market position has been reflected 

in the achievements of the group and its ability to respond 

new legislative changes.   

Entering a new media market segment – radio advertising. 

In the radio advertising segment, JOJ Media House made 

its initial mark with the acquisition of Harad, and its sub-

sidiaries – Radio Services a.s, which is merged with its 

parent company at the end of the year. This move contrib-

uted to the efficiency of services provided. Currently, the 

Company provides full radio broadcaster services from se-

curing broadcasting to the sale of advertising space. The 

Company sells advertising space through radio JEMNÉ,  

Anténa Rock, Vlna a rádia Europa 2. This step has managed to  

create a market ratings leader with the broadest target 

groups.

The expansion of JOJ BigBoard Praha, which in the course 

of 2015 acquired Qeep a.s. – a successful company doing 

business in the market of outdoor advertising in Prague. This 

enlargement has strengthened the position of the market 

leader. The Group continues to expand its presence with the 

acquisition of new companies. The last enlargement was the 

purchase of a 50 % stake in D & C Agency s.r.o.

The finishing touches to the restructuring of EPAMEDIA –  

EPAMEDIA – EUROPÄISCHE PLAKAT – UND AUSSEN  

MEDIEN GMBH – which following the successful sale of its 

subsidiaries in 2014 – were focused on the streamlining of 

its organisational structure. The result of these activities was  

a merger between its subsidiaries – Heimatwerbung – Linz 

and Vienna – Heimatwerbung and the parent company.  

The result is not only an increase in the economic, but also 

administrative efficiency. Another important step is the  

increasing of the effectiveness of the advertising media  

network. This step is very time-consuming, the processes 

that were started are continuing and the positive effect on 

costs has already felt by the Company.

I would evaluate 2015 very positively. We met the challenges 

that were set before us and we demonstrated our experience 

through the successful implementation of our strategies and 

plans. I believe that 2016 will be different and will bring new 

challenges as well as new opportunities and I also believe 

that we will handle them to the satisfaction of our sharehold-

ers, business partners and even myself personally.

Richard Flimel 

JOJ Media House a.s. Chairman of the Board of Directors
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THE SLOVAK REPUBLIC

The Company is active in the following market sectors:

TELEVISION BROADCAST AND PRODUCTION

» Slovenská produkčná, a.s., (94,96 % share) – through 

which shares in the following companies are owned:

» MAC TV s.r.o., (100 % share) – the license holder 

for TV JOJ, PLUS, WAU, RiK and Ťuki TV and also oper-

ates the JOJ.sk, plus.sk, wau.sk, senzi.sk, rik.sk, huste.tv, 

noviny.sk, tipsportextraliga.sk, videoportal.sk, premuza.sk,  

prezenu.sk and topstar.sk internet portals,

» DONEAL, s.r.o. (100 % share) – licensed to broadcast 

JOJ Cinema.

THE OUTDOOR ADVERTISING MARKET

» AkzentBigBoard, a.s. (100 % share) – through which 

shares in the following companies are owned: 

» BigMedia s.r.o. (100 % share) – exclusive advertising 

sales for advertising means from the companies listed  

below and their parent companies:

» RECAR Slovensko a.s. (100 % share) – transport  

advertising,

» RECAR Bratislava a.s. (80 % share) – transport  

advertising in the capital city of Bratislava,

» Media representative s.r.o. (100 % share) – sales  

of advertising of a specific nature,

» BHB, s.r.o. (51 % share) – sales of advertising  

of a specific nature.

CORPORATE PROFILE

THE INTERNET AND APPLICATION 
DEVELOPMENT SECTOR

» eFabrica, a.s. (51 % share) – business activities are con-

centrated on the development of web applications, web de-

sign and operation of Internet domains and the provision of 

technical support.

THE RADIO BROADCASTING SECTOR

» Radio Services, a.s. (100 % share) – focused on providing 

services to radio broadcasters.

OTHER SECTORS

» JOJ Media House, a.s. owns a 30 % share of Starhouse 

Media, a.s., which manages performers,

» Lafayette s. r. o. (100 % share) – currently inactive. 

THE CZECH REPUBLIC

THE OUTDOOR ADVERTISING MARKET  

» JOJ Media House, a. s. is a 60 % shareholder of  

BigBoard Praha, a.s. in the Czech Republic Through its com-

panies, it is the number one on the Czech outdoor advertising 

market. BigBoard Praha is the owner of the following shares:

» BigMedia, spol. s r.o. (100 % share) – sales and admin-

istration of its own advertising network,

» Czech Outdoor, s.r.o (99.9 % share) – advertising 

space rental,

» Česky Billboard, s.r.o. (100 % share) – advertising 

space rental,

» MG Advertising, s.r.o. (50 % share) – advertising space 

rental,

» Barrandia, s.r.o. (50 % share) – advertising space rental,

» Expiria, s.r.o. (100 % share) – advertising space rental,

» Tardus Publishing, s.r.o. (100 % share) – advertising 

space rental,

» RAILREKLAM, s.r.o.  (49 % share) – České dráhy (Czech 

rail) a. s. ,advertising space rental,

» outdoor akzent s.r.o.  (100 % share) – advertising space 

rental,

» Bilbo City s.r.o. (100 % share) – advertising space renal,

» Velonet ČR, s.r.o. (100 % share) – advertising space 

rental,

» Qeep, a.s. (60 % share) – advertising space rental.

After the date as at wich this annual report was drawn up 

BigBoard Praha a.s. acquired a 50 % stake in D & C with 

AGENCY s.r.o.

AUSTRIA

JOJ Media House, a. s., is the sole shareholder of  

Akcie.sk, s. r. o., which owns 100 % of EPAMEDIA –  

EPAMEDIA – EUROPÄISCHE PLAKAT – UND AUSSEN  

MEDIEN GMBH (hereinafter "EPAMEDIA"), which is number 

two in outdoor advertising in Austria. EPAMEDIA is the owner 

of the following shares:

 

» R+C Plakatforschung und kontrolleGmbH (51 % share)

CROATIA

After the date as at wich this annual report was drawn 

up JOJ Media House acquired stakes in the following  

companies: 

» NOVI LIST d.d. (80 %) –Newspaper publisher,

» GLAS ISTRE NOVINE d.o.o. (59 %) – Newspaper publisher,

» ZADARSKI LIST d.o.o (100 %) – Newspaper publisher.

JOJ Media House a.s. (hereinafter referred to as the "parent company" or "the Company" alongside its subsidiaries, collectively 

referred to as the "Group") was established on the 6th of November 2010 and has since become one of the largest media 

companies not only in Slovakia and the Czech republic, but also in Austria. Its position is constantly being strengthened.
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THE VISION

JOJ Media House’s vision is to continue its activities as  

a significant central European media company and secure 

the long-term satisfaction of its customers with its media 

services and products for the effective communication  

of advertising to target groups.

OUR MISSION

The mission of JOJ Media House is to provide high quality 

media services to society in general as well as to business 

partners, which we want to ensure through the continuous 

development and improvement of products. 

STRATEGY

The JOJ Media House strategy is to expand its products via 

both organic and inorganic growth in Central and Eastern 

Europe and the streamlining of activities of individual com-

panies within the group through synergistic links.

CORPORATE VALUES
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During 2015 the Euro zone economy slightly accelerated. 

This was mainly due to the revival of the economies in Spain, 

Italy and France. The German economy grew strongly in the 

second quarter of 2015. Growth in the German economy 

was supported by domestic demand, net exports and mod-

est consumption. Economic activity was additionally sup-

ported the non-standard monetary policy measures of the 

ECB Governing Council, which served to support domestic 

demand through low interest rates. A further incentive was 

the gradual recovery in global economic activity. 

The Slovak economy maintained a stable growth rate through-

out 2015 due to a recovery in domestic and foreign demand. 

Low commodity prices, low interest rates and increased in-

vestment in the private sector had a positive impact on the 

economy. The result of this was an increase in employment 

which should – be based on NBS forecasts – continue to grow  

next year.

In the first quarter exports grew strongly, mainly due to the 

recovery in the automotive sector, where the achievement of 

production capacity started to be considered. This trend should 

be maintained by the Slovak economy in 2016 and 2017.

PRIME TIME 12−54 SHR %

MEDIA MARKET ANALYSIS

REAL GDP / *FORECAST

NBS MAKROECONOMIC PROGNOSIS 

SOURCE: NBS MEDIUM TERM FORECAST  P1Q–2016

ANNUAL RATE IN % ‘2011 ‘2012 ‘2013 ‘2014 ‘2015* ‘2016* ‘2017* ‘2018*

REAL GDP / *FORECAST 3,3 % 2,0 % 0,9 % 2,4 % 3,5 % 3,2 % 3,3 % 4,2 %

The second quarter was characterised by a slight decline 

in exports, mainly due to a reduction in demand from our 

foreign customers. On the other hand, investment demand 

increased due to government investment in infrastructure 

projects. 

The third quarter brought Slovak economy growth of 0.9 %, 

mainly due to domestic demand. Private and public con-

sumption also increased. The steady economic growth 

throughout 2015 was reflected in the fourth quarter, when 

the Slovak economy grew by 1 %. As in previous quarters, as 

well as in the final quarter the main drivers of growth were 

in domestic demand and private consumption supported by 

investment.

In 2015, the Slovak economy rose significantly as per NBS 

forecasts. Along with the positive development of the Euro 

zone economy and the Slovak economy, the situation on the 

media markets in which JOJ Media House is operates also 

developed. The positive forecasts for the development of 

economies amongst our main trading partners were reflect-

ed in the forecast of economic development for Slovakia and 

its further acceleration in the coming years. 

THE SLOVAK MEDIA MARKET

TELEVISION ADVERTISING

As previously mentioned, the Slovak economy achieved 

growth along with the Euro zone. This positive develop-

ment was also reflected in 2015 in investments in the media  

market. According to estimates by GroupM, the entire media 

market grew by 3.5 % and the television advertising sector 

by 5.2 %. Television advertising continues to maintain its 

dominant position in the media market in the Slovak Republic. 

Almost half of all investment in this sector heads right here. 

The television advertising market is stable and in 2015 it did 

not record any changes. No new competitors entered the 

market and no significant legislative changes occurred. 

THE OUTDOOR ADVERTISING MARKET

2015 – compared with 2014 – saw a slight increase in media 

investment. Market shares remained unchanged, the emer-

gence or entry of a new major competitor was not registered. 

The Akzent BigBoard group, which operates in the market, 

met its ambitious targets, maintaining its position as market 

leader and its attention was focused not only on economic 

indicators, but also on streamlining the organisational struc-

ture and the administrative burden involved in the sale of 

outdoor advertising. 

Significant events in 2015:

» The launch of the OAM project (Outdoor Audience  

Measurement) which measures the effect of outdoor adver-

tising, operated by TNS Slovakia s.r.o.

THE RADIO ADVERTISING MARKET

In the radio advertising segment, JOJ Media House made 

its initial mark on 21. 4.  2015 with the acquisition of Harad 

which was the parent company of Radio Services which 

provides comprehensive radio broadcast services from 

securing broadcasting to the sale of advertising space.  

The situation on the media market was stable during the year 

with no substantial increase in investment in the sector. Our 

major competitors include Rádio Expres, Radio Slovakia and 

Fun Radio. 

The main television advertising competitors remain to be:

MARKÍZA – SLOVAKIA, spol. s r. o. (a member of the interna-

tional Central European Media Enterprises Ltd.) which oper-

ates the following channels: Markíza, Doma and Dajto,

RTVS – public service television which airs the Jednotka ( 1 ) 

and Dvojka (2) channels.

The JOJ Group which operates JOJ, PLUS, WAU, RiK, Ťuki TV 

and JOJ Cinema. The last three channels listed were add-

ed to the JOJ Group portfolio during 2015. These television 

stations fall into the group of pay channels, one channel  

– Tuki TV – is broadcast exclusively for Slovak Telekom.

PRIME TIME TV JOJ MARKÍZA JEDNOTKA DVOJKA PLUS DOMA DAJTO! FOOOR WAU SENZI OTHER

ROK 2007 18,4 40,2 15,5 4,2       21,7

ROK 2008 22,9 37,1 13,5 4,8 1,1 20,6

ROK 2009 26,0 34,5 12,3 3,0 1,9 0,3 22,0

ROK 2010 26,5 34,3 10,0 1,9 2,2 1,7 23,4

ROK 2011 24,3 35,0 7,3 1,7 3,9 2,9 24,9

ROK 2012 26,3 29,1 6,6 2,2 4,1 6,2 2,1 25,5

ROK 2013 22,5 29,3 6,9 2,0 4,5 4,2 2,8 1,5 1,1 0,1 25,1

ROK 2014 19,5 27,7 8,4 2,7 5,0 3,7 3,9 1,4 0,1 27,6

ROK 2015 20,9 25,2 9,3 2,3 4,7 4,1 3,9  1,7 0,2 27,9
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3.3 %

'2011 '2012 '2013 '2014 '2015* '2016* '2017* '2018*

2.0 % 0.9 %

2.4 %
3.5 %

3.2 %
3.3 %

4.2 %
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THE AUSTRIAN MEDIA MARKET 

In 2015, the Austrian economy accelerated slightly, GDP 

growth reached 0.9 %. The Austrian National Bank expects 

growth in the coming years of 1.9 % in 2016 and 1.8 % in 

2017. A positive development was also reflected in invest-

ments in the media sector. According to estimates by Group 

M the growth was 6.6 %. The largest increase in investments 

was recorded by the Internet market, shares declined slight-

ly for television, newspapers and journals.

Developments on the Austrian outdoor advertising market 

where JOJ Media House has operated since 2012 were 

characterised in 2015 by increased investment in this mar-

THE CZECH MEDIA MARKET

In 2015, the Czech economy significantly increased its pace 

of growth, this development was affected by rising foreign 

demand, low oil prices and increasing government invest-

ment. The economic growth rate reached the level of 4.7 %. 

As with other economies, the Czech economy was influ-

enced by the easing of monetary policy by the ECB. 

The media market in the Czech Republic recorded an esti-

mated increase in investment of 3 %. The Media-mix com-

position remained unchanged, almost half of all investments 

were implemented in the sector of television advertising, 

which recorded an increase of almost 10 %.

ANNUAL RATE IN % 2011 2012 2013 2014 2015* 2016* ‘2017* CAGR

REAL GDP / *FORECAST 2,8 % 0,9 % 0,2 % 0,3 % 0,9 % 1,9 % 1,8 % 1,3 %

REAL GDP / *FORECAST IN AUSTRIA REAL GDP / *FORECAST IN CZECH REPUBLIC2011–2017 2011–2017

ANNUAL RATE IN % 2011 2012 2013 2014 2015 2016* 2017* CAGR

REAL GDP / *FORECAST 1,7 % -1,2 % -0,9 % 2,0 % 4,7 % 2,8 % 2,9 % 1,2 %

ket. According to management estimates, the market grew 

by about 12 %. This positive trend was also reflected in 

the achievements of the Company. In 2015 the Company  

focused its attention on:

» Streamlining its organisational structure, resulting in the 

consolidation of two subsidiaries into the parent. The result 

is more efficient sales, planning and greater comfort for  

clients,

» The Optimisation of the advertising media portfolio.

Development on the outdoor advertising market can be 

perceived as a period of moderate growth in list prices.  

The BigBoard Praha Group – which is the largest provider of  

outdoor advertising in the Czech Republic – managed 

to achieve higher growth in revenues, as reported in this 

segment, thus confirming its dominant position. In 2015,  

it strengthened its position through the acquisition of Qeep, 

a.s. which was involved in the successful provision of outdoor 

advertising in the city of Prague.  

SOURCE: OSTERREICHISCHE NATIONAL BANK (ONB) SOURCE: CNB – IFLATION REPORT

MEDIA MARKET ANALYSIS
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On March the 2nd 2015, TV JOJ entered in the fourteenth 

year of its existence – and it was an extremely success-

ful one. JOJ is a station with continuously growing news, 

with new original works that are constantly number one for  

Slovak fans, while also being a TV station that is constant-

ly interchanging with competition in the position of the 

most important prime time leader and in autumn 2015, JOJ  

became the clear market leader in access prime.

In 2015, the JOJ Group brought Slovak viewers not only 

a lot of new shows and favourite programmes which were 

awarded with increasing audience shares, but it also brought 

the three latest additions to compliment the JOJ PLUS and 

WAU stations within the JOJ Group portfolio – RiK, Ťuki TV 

and JOJ Cinema. Moreover, in autumn TV JOJ received  

a makeover when it changed its design and launched station 

broadcasts with new graphics, a modernised logo and the 

claim "An experience to see". 

TV JOJ IS THE STATION WITH THE MOST 
SIGNIFICANT GROWTH ON THE MARKET

TV JOJ – during its fourteenth years of life – has significantly 

strengthened its overall market share, with growth in prime 

time especially (year-on-year shares rose by 1.5 % to 27.5 % 

share in TG 12–54 and up by 1.8 % with a 26.7 % share in 

TG 12+). JOJ’s original programming is a regular number one 

for Slovak audiences and JOJ alternates with the compe-

tition for leadership in prime time. JOJ News ratings have 

long been growing continuously as a result of the long,  

demanding and high quality work of the regular news team 

that predominantly handles local issues and has the wid-

est regional coverage in Slovakia. Due to growth in 2015, 

in February 2016 it became the most watched news team 

on the Slovak market. TV JOJ News achieved an average  

rating of 13.4 %, and every day an average of 959 000 view-

SUMMARY OF BUSINESS  ACTIVITIES – THE TV JOJ GROUP

ers (CS 12+) tuned in, the first choice of viewers was also 

the Sport and The Best Weather. Thus, the year-on-year 

audience and market share for JOJ News increased signifi-

cantly (from 19:00 to 20:30 TV JOJ last year had an average 

share by 25.8 % in TG 12+), credit should also be given to 

the culinary-competition show My Mom Cooks Better Than 

Yours, which – as a new show in 2015 – won the favour of  

audiences and made TV JOJ the autumn market leader in 

access prime, i.e., in the early evening prime time, which is an 

important run up for the subsequent news shows.

JOJ IS THE LEADER IN ORIGINAL  
PROGRAMMING IN SLOVAKIA

In January 2015 JOJ TV started broadcasting a new series 

– Wild horses (Divoké kone), which raised the bar for the qual-

ity of Slovak drama production once again and viewers took 

a liking to it immediately. The second autumn series of the 

saga was also successful, with its creators in the meantime 

managing to prepare another new series – Zoo in the 2016 

season. During spring 2015, JOJ danced with Vilo Rozboril 

and his celebrity guests in the new show Dream Dance, and 

in the autumn fall the family show Seventh Heaven made its 

return. Both shows handed out joy not only audiences but 

also to families in need of charitable assistance. The TV JOJ 

Foundation constantly played a large role in these shows. 

Seventh Heaven, moreover,  became the most watched  

television program in 2015 for viewers of 12 years of age 

and over. The autumn season saw the return of JOJ’s most 

successful show Czech & Slovak Talent for its fifth series, 

with various new innovations, fresh faces in both the pan-

el and as hosts. This hugely successful became the most 

watched program of 2015 on TV JOJ for audiences in the 

commercial target group of 12–54. In June 2015, TV JOJ 

said goodbye to its daily soap opera Prefab, which had been 

extremely successful part of the channel for over seven 

years. It is thanks to Prefab that JOJ attracted Slovak fami-

lies to its screen and opened the way for universal television  

audiences, generations of great actors were discovered, 

without whom today one can not imagine a series and 

provided opportunities to young creators who now create 

interesting new television formats. On the contrary, before 

summer 2015, JOJ returned the extremely popular enter-

tainment Incognito to the screen after a seven year break, 

with it once again receiving excellent audience response and 

continuing with new episodes after the holidays. The laugh-

ter and fun in 2015 on JOJ was taken care of by new sitcoms 

Kolabs and Twins by Andy Kraus, as well as the comedy se-

ries The World According to Evelyn. Viewers also witnessed 

several new programs, in addition to New Living they also 

had the opportunity to watch a New Gardens and The Sweet 

Life and learn to cook in Connoisseurs with Tomas Kamenár 

and The 15 minute Chef with Gabo Kocák.

JOJ IS THE MOST ACTIVE PLAYER IN ONLINE 
CONTENT AND SOCIAL NETWORKS

TV JOJ is innovative, as shown by the growth in online and 

on social networks. In 2015, JOJ intensely interconnected 

the web and individual formats with social networks – for  

example Czech & Slovak Talent, which has become the 

most successful JOJ project on the internet, a Wild Horses 

competition and the exclusive Summer Shopaholics Special.  

The fast growth of TV JOJ Instagram with its exclusive con-

tent deserves attention, connected with Facebook, the vari-

ety of events and television projects surpassed the number 

of our competition’s fans. JOJ simultaneously launched new 

trends in the field of mobile applications, having last year 

launched the Divano App. 
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TV JOJ NEWS 2015

TV JOJ News ratings grew continuously in 2015, and the 

News was particularly successful from spring – when JOJ 

strengthened its important prime time slot. In the spring 

season JOJ’s news shows significantly beat the competition 

and were the market leaders in their time slots.

The Twelve O’Clock News is the first news show aired by 

JOJ during workdays and provides an overview of current 

events The hosts welcome interesting guests to the studio 

every day and discuss interesting topics with significant  

social impact. 

The hosts are Andrea Pálffy-Belányi, Hana Zavřelová  

Gallová, Ján Mečiar and Ivan Janda.

In the afternoon TV JOJ broadcasts its second news format, 

which updates the information broadcast at noon and at the 

same time opens up important events and topics regarding 

events in Slovakia and around the world, which are further 

processed by the evening news editors. The 5 O’Clock News 

also follows the international trend of having reporters hosts 

the show. This opportunity has already been taken by Dana 

Strculová, Dárius Haraksin and Adam Zavřel. 

The hosts are Aneta Sedlmair-Parišková, Dana Strculová, 

Ján Mečiar, Dárius Haraksin and Adam Zavřel.

Unique news programs on our market – in addition to  

information about criminal cases and various causes and  

important service topics – provide features with awareness 

content and advice in many civil areas. It is predominantly 

thanks to the professionalism of reporters who respond on 

a daily basis effectively to viewers’ questions relating to 

courts, laws, and other problem areas in society that CRIME 

is extremely popular amongst audiences. 

The hosts are Monika Bruteničová, Stanislava Kovačik, 

Pavol Michalka and Michal Farkašovský.

The main TV JOJ news program has long been one of the 

most watched programs on our market, bringing viewers  

a prime time overview of the most important domestic and 

international events and mapping individual Slovak regions, 

thanks to having the largest news team on the market.  

For over a year, part of the main content of the main news 

has been introductions to interesting Slovak villages, which 

is also an original and specific JOJ news projects that audi-

ences really appreciate. 

The TV JOJ News hosts are Adriana Kmotríková,  

Lucia Barmošová, Ľuboš Sarnovský and Ján Mečiar.

TV JOJ sports reporters inform viewers on a daily basis of 

the results of all major sporting events from Slovakia and 

around the world. Reports on popular but also less traditional 

sports and breath-taking sports performances. Sport is one 

of the most popular reporting formats for Slovak audienc-

es and its performance has strengthened the viewership of  

TV JOJ news block in prime time. 

The hosts are Lenka Čviriková – Hriadelová  

and Radovan Ležovič.

Professional forecasters in the role of hosts, modern and 

eye-catching graphics and viewer attractive elements – this 

is The Best Weather – the most watched regular weather 

forecast in Slovakia. For several years, this show has been 

the most popular news format of its kind on the market.  

The Best Weather is constantly is in the top three most 

watched news program on TV JOJ and also high on the 

viewership charts featuring all Slovak television stations.  

The hosts are Mgr. Peter Jurčovič, Mgr. Miriam Jarošová 

and Mgr. Michal Hazlinger PhD.

SUMMARY OF BUSINESS  ACTIVITIES – THE TV JOJ GROUP
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JOJ GROUP TELEVISION  
STATIONS

The JOJ Group has a portfolio of six TV stations that appeal 

to all important Slovak audience target groups. TV JOJ has 

established itself as a universal family television station, 

reaching out to the widest audiences, PLUS is designed for 

men and dynamic women, younger female target audiences 

find TV shows on the WAU station, for the youngest audi-

ences there are two children’s television channels – RiK and 

Ťuki TV and movie fans have the latest JOJ Cinema channel. 

TV JOJ has operated in Slovakia for 14 years Since its  

inception, TV JOJ has often influenced the development of 

the Slovak market and remains a successful trendsetter in 

our media landscape. JOJ is a TV station for the whole fam-

ily, bringing family fun with original high-quality acquisition 

series and movie titles and several daily news programs to 

households, mapping the development of current events, 

providing service topics, bringing showbiz information and 

covering sports and lifestyle topics. According to surveys, 

viewers perceive JOJ as a station that is not afraid to experi-

ment. It is modern, brings new program formats, creative pro-

jects and original content. TV JOJ to the viewer is perceived 

as an innovative television station in terms of technology, 

new media and digital platforms.

PLUS had its first anniversary in 2009, it celebrated as the 

number 4 on the market and in the seven years of its exist-

ence has gradually built up a stable position among smaller 

Slovak TV stations. PLUS focuses on the commercial inter-

ests of the audience – the majority of whom are modern men 

of working age, but also on independent dynamic women. 

The program structure is made up of particularly excellent 

acquisition series and shows, action movies and favourite 

original formats.

TV WAU from the offset has targeted young, modern and ur-

ban women, i.e. commercially attractive young women. In the 

spring of 2015 WAU celebrated its second anniversary while 

it continuing to be able to provide "What Women Want". WAU 

established itself on the market in particular with its lifestyle 

show Shopaholics, which drastically influenced the image of 

the station. WAU audiences don’t miss out on good series 

and lifestyle shows on cooking, housing and celebrities.

In early 2015, the JOJ Group launched the first-ever 

television stations for children in Slovak. RiK is the first 

ever JOJ pay channel. RiK’s entertaining and educat-

ing roster which consists of European productions and 

its own productions – target children aged 4–12, i.e. chil-

dren in preschool and early school years. RiK is current-

ly included packages from Skylink Antik Telecom, Swan, 

Slovanet, Orange Slovakia, DSI DATA ARTOS, BDTS, e-Net, 

Gecom, ISPER, Komjatice Cable TV, Kalná KTR, MARTICO,  

MIKOTEL, PROGRES-T, Sinet CTV, Stastel, TFM, Telly CE and 

Towerhome

Ťuki TV is a thematic channel for preschool and younger 

school children, which in addition to great, traditional cartoon 

fairy tales also provides slots for original local productions for 

children. The children, along with Ťuki the cockerel sing, learn 

many interesting things and even fall asleep with him while 

listening to wonderful fairytales. Ťuki TV is a paid premium 

channel included exclusively in the Magio television package, 

distributed by Slovak Telekom.

JOJ Cinema features an exclusive offering of movies for 

discerning viewers in the Czech Republic and Slovakia. The 

newest and finest films of various genres – action thrillers, 

horrors, comedies and or biographies – are not interrupted 

by advertising only on JOJ Cinema. The channel broadcasts 

the greatest amount of new productions on the Czech- 

Slovak market, most of which made after 2013. This the 

latest station in the JOJ Group portfolio is part of the extra 

packages by operators and is now available from operators 

Skylink, Slovak Telekom, Digi Slovakia, Towercom , Slovanet, 

ANTIK Telecom, CentroNet, O2 Czech Republic, T-Mobile 

Czech Republic and others.

JOJ GROUP DIGITAL  
PLATFORMS

TV JOJ works for audiences throughout the day. Its report-

ers and staff prepare reports, produce series, entertainment 

programs, documentaries and sports events. During the 

day content is produced in abundance – videos, interviews, 

reports and thousands of photos. Not everything can be 

broadcast in 24 hours, but everything possible is delivered 

during the day to where people naturally are – on social net-

working sites Facebook, Instagram, Twitter and the huste.

sk, joj.sk and noviny.sk websites. The station delivers online 

television archives, catch-up videos, making-of TV shows, 

exclusive information, viral campaigns...

The range of JOJ Group online content in 2015:

Showbiz: television, film, music

»  Behind the scenes, unaired material, unpublished photos, 

exclusive projects

» Collaboration with top Slovak bands

» Film support

» Special campaigns

News

» News updates during the day

» Exclusive processing of television content

» Advisory services

Sport

» 30 sports broadcasts per month

» Almost all extra league hockey and football games 

» Highlights from every league round

The television archive

» An archive of all television shows since TV JOJ’s  

inception

SUMMARY OF BUSINESS  ACTIVITIES – THE TV JOJ GROUP
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 THE MOST SUCCESSFUL  
ONLINE TV JOJ GROUP 
PROJECTS OF 2015

CZECH & SLOVAK TALENT WAS  
EXCEPTIONALLY SUCCESSFUL ONLINE

The fifth series of the talent show in 2015 became the most 

successful project on the JOJ website. During September 

the number of clicks rose sharply to 1630 802 and the num-

ber of real users was 190 542. Individual episodes and indi-

vidual performances that were published soon after appear-

ing on television were the most successful. JOJ was online 

during the broadcast – in real-time audience shared tailored 

content. Junior and Marcel and their direct commentary on 

what was happening on the screen produced a huge amount 

of users..

THE RAPID GROWTH OF TV JOJ’S INSTAGRAM

JOJ’s Instagram has grown in recent years at an incredibly 

rapid pace thanks to exclusive content, connecting with 

Facebook and event and television projects. Instagram was 

successful in crossing the Slovak borders. This is evidenced 

for example by direct communication with Robert Geissen 

from the of successful acquisition series The Geissen’s.

JOJ IS THE MOST ACTIVE ON FACEBOOK

JOJ has a strong community on the most widespread social 

network, numbering more than 1.6 million fans consisting of 

all target groups. JOJ is currently able to offer fans content 

that they can not find on other platforms. The connection 

of television content with the potential of social networking 

has succeeded in creating viral material which became a hit 

in the online world. In 2015 JOJ’s Facebook page reached 

record numbers for the overall impact on users – 1.8 million.

DIVANO

The activities of the new online platform Divano started with 

the Czech & Slovak Talent project. Divano is a new opportuni-

ty to further expand communication with TV JOJ audiences, 

especially during commercial breaks when the station brings 

to its audience exclusive entertainment.

SUMMARY OF BUSINESS  ACTIVITIES – THE TV JOJ GROUP
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ACQUISITIONS

ACQUISITION FILM PREMIERES

Hunger Games: The Mockingjay – Part 1

In the third instalment of the successful film series, the win-

ner of the last Hunger Games – Katniss Everdeen – becomes 

a symbol of mass resistance against the all-powerful Capitol. 

But President Snow will not give up easily and Katniss finds 

herself in huge danger. In 2015 the film was nominated for  

a Golden Globe for Best original Song with "Yellow Flicker 

Beat". The film has received six awards and 16 nominations 

internationally. 

Hobbit: The Desolation of Smaug

Under the guidance of the legendary warrior Thorin, hobbit 

Bilbo Baggins and Gandalf the wizard and thirteen dwarves 

embark on a long and dangerous journey. The aim of the  

expedition is to take back the lost ancient Dwarven kingdom 

of Erebor, where they were cast out by the Smaug the drag-

on. The battle with the monster finally reveals whether they 

have wasted their lives and if their mission will have some 

historical significance. The second of the three-part film 

adaptation of J.R.R. Tolkien’s The Hobbit by director Peter 

Jackson, Academy Award and Oscar winner and creator of 

the highly regarded Lord of the Rings trilogy.

ACQUISITION SERIES

Bones X.–XI.

Doctor Brennan and FBI agent Seeley Booth are married 

and living the family life with her daughter Christine in the 

same household. However, both continue to jointly inves-

tigate crimes. While addressing issues such as the division 

and management of joint finances and Christine’s religious 

upbringing and education, something on which her moth-

er – a brilliant scientist and a strict atheist – has specific 

views. Bones no longer wants to spend all day in the lab, but 

would rather work with her husband in the field. Booth is 

opposed to this because chasing criminals would endanger 

their health and lives. In 2012 the series was nominated for 

the prestigious Primetime Emmy Awards in two categories  

(special effects and design) and has to date won 5 other 

awards and 29 nominations.

Castle VIII.

In the seventh series of the show, the mutual feelings of the 

two main characters – writer Rick Castle and the charming 

detective Kate Beckett have become even more developed 

and finally culminated in engagement. The wedding is can-

celled due to tragic circumstances. Detective Beckett faces 

the most difficult case in her career, when on the way to her 

own wedding she sees the burnt out wreck of Rick castle’s 

car. The empty car is engulfed in flames and the groom has 

disappeared. Castle later tries to figure out who kidnapped 

him and where he was when the kidnapping took place.  

Gradually he realises that his kidnapping is linked to 

the events of the past he would most like to forget.  

In 2009–2010 the series was nominated for the pres-

tigious Primetime Emmy awards in four categories. From  

2009–2013 the show won a total of 17 prizes and  

12 nominations.

SOURCE: TNS

PRIME TIME GROWTH BY MONTH 2015 (SHR % 12–54)
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INTERNET APPLICATION 
DEVELOPMENT

On the Internet application development market, JOJ Media 

House does business through eFabrica a.s. which in addition 

to technical support for the group also provides and devel-

ops new applications. eFabrica started work on developing 

the CONTENTO product in 2014.

CONTENTO is a new generation publishing platform based 

on the principle of microservices. A brand new, modern  

approach to creating online projects and the consolidation 

of online content.

CONTENTO is an online system is built from a number of 

small / single-purpose applications that can be used sepa-

rately or combined into a functional unit – a content man-

agement system. Each application is fine – tuned and re-

flects the particular requirements of online editors such as 

the management of articles, image and gallery management, 

video and streaming management, poll management, quizzes 

and questionnaires, collecting and analyzing data, importing 

different kinds of content, measuring the performance of in-

dividual parts of the site, active work with social networks, 

paywall and registered / paying users, online transfers,  

online chat and many other features... development of other 

applications to client specifications is ongoing.

SUMMARY OF BUSINESS ACTIVITIES – 
INTERNET APPLICATION DEVELOPMENT
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THE OUTDOOR ADVERTISING 
MARKET IN SLOVAKIA

The outdoor advertising market in Slovakia did not undergo 

any significant changes. 2015 was a year of slight increase 

in investment in this sector. The first quarter developed as 

expected, the volume of completed campaigns grew slowly 

due to the subsequent approval of advertising campaigns 

on the part of contracting clients. With its active approach, 

the Company managed to meet the targets set in the first 

quarter.... 

Developments in the other quarters did not bring dramatic 

changes. The Akzent BigBoard group was able to meet the 

set budgets, not only on the revenue side but also on the 

cost side.

The following can be classed as significant events in 2015:

» The entry of a new major client on the Slovak market –

Bauhaus Slovensko,

» Commencement of operations of the fourth telecom  

operator – 4ka,

» The emergence of new media house – MediaConnection – 

which from the 1st of January 2016 has housed the Médea 

Slovakia, Loco Agency and Media and Digital Services me-

dia agencies. The new media house will provide clients with 

comprehensive media services.

» The commencement of measuring the effectiveness of 

outdoor advertising. Measurements will be provided by TNS 

Slovakia. This project provides the market with a single met-

ric for the measuring, planning and optimisation of outdoor 

campaigns. The first results will be known in the first half  

of 2016. 

THE OUTDOOR ADVERTISING 
MARKET IN CZECH REPUBLIC 

The overall media market in the Czech Republic as estimated 

by the GroupM company grew by 3.4 %. Within each segment 

the trend of the previous year was maintained. The strong-

est growth was in the segment of television advertising  

segment – by almost 10 %. A decrease was recorded in the 

segment of printed materials.

The Outdoor advertising segments recorded an increase  

of 3 % compared with 2014 based on estimates of the 

above companies. JOJ Media House – which operates on 

the market through the BigBoard Praha group – achieved its 

objectives and even managed to outperform market growth. 

This is confirmed by its position as market leader. During 

2015, the group expanded its portfolio with the acquisition  

of QEEP, a.s. which operates premium LED medium in 

Prague, focusing on the implementation of advertising ban-

ners and surfaces to complement the portfolio of the group.  

The BigBoard Praha Group also focused on improving the qual-

ity of its advertising space, in particular the reconstruction  

of bigboards in the very much in-demand double big boards. 

In 2016, the BigBoard Praha Group expanded its portfolio 

to include a 50 % stake in D & C Agency s.r.o, which owns  

a 48 % stake in Erflex a.s.

The largest advertisers in 2015 on the Czech media mar-

ket included the following companies: Procter&Gamble CZ,  

Unilever CZ, Loréal Česká republika and Mountfield. 

THE OUTDOOR ADVERTISING 
MARKET IN AUSTRIA

Austria’s economy began to accelerate during 2015, 

leading to an increase in the total volume of media invest-

ments by 6.6 % based on an estimate by GroupM. The shares 

of individual segments in the media mix did not change 

significantly. The Outdoor advertising segment in which  

JOJ Media House has operated since 2012 through  

EPAMEDIA recorded estimated growth of 12 % in 2015. 

These estimates were confirmed by the achievements of  

EPAMEDIA, which even managed to surpass this level of 

growth.

In 2015 the Company – in addition to achieving the best 

results in sales – also focused on streamlining its organ-

isational structure. This process brought about a merger 

between Heimatwerbung Gesellschaft m.b.H. (Vienna) and 

Gesellschaft Heimatwerbung m.b.H (Linz) with the parent 

company. The steps above will greatly simplify the sale of 

advertising space and result in the more efficient planning  

of advertising campaigns. 

Another major EPAMEDIA project in 2015 was the launch of 

the process to streamline the portfolio of advertising media. 

The result was a reduction in inefficient areas and the there-

by associated costs. 

SELECTED OOH MARKET SHARES 2015

MARKET SHARE OOH 2015  
BASED ON MEDIUM COUNT

skupina BigBoard

53 %

19 %

9 %

19 %

EPAMEDIA Gmbh

Gewista Gmbh

Ankünder Gmbh

JCDecaux

euroAWK

ostatné

40 %
38 %

22 %

SUMMARY OF BUSINESS ACTIVITIES  – THE OUTDOOR ADVERTISING MARKET 

SOURCE: ADMOSPHERE

SOURCE: MANAGEMENT ESTIMATES
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Human resources are a prerequisite for the success of any 

organisation. JOJ Media House is aware of their share in the 

success of the group, and therefore attaches great impor-

tance to the process of managing them. 

Its focus is on all occupational categories, because each  

of them affects the achieved results. 

The JOJ MediaHouse Group is one of the major employers 

not only in Slovakia but also in other countries in terms of 

developing business activities, such as the Czech Republic 

and Austria. Compared to the previous year, the average 

number of employees decreased by 6 %, due to the sale of 

companies operating in the outdoor advertising market in 

Croatia and Macedonia.

AVERAGE EMPLOYEE COUNT OVERVIEW  
PER COMPANY IN THE MEDIA HOUSE

AVERAGE EMPLOYEE COUNT OVERVIEW  
PER COUNTRY IN MEDIA HOUSE

2015

2015

EMPLOYEE SHARE PER COUNTRY UNTIL 31. 12. 2015

JOJ MEDIA HOUSE, A.S. 4

SLOVENSKÁ PRODUKČNÁ, A.S.  188

MAC TV S.R.O. 7

BIGMEDIA, SPOL. S R. O. 19

AKZENT BIGBOARD, A. S. 19

RECAR SLOVENSKO A. S. 3

RECAR BRATISLAVA A.S. 5

BHB, S.R.O. 1

BIG BOARD PRAHA, A.S. 28

CZECH OUTDOOR, S.R.O. 13

BIGMEDIA, SPOL. S R.O. 24

QEEP A.S. 4

RADIO SERVICES S.R.O. 11

EPAMEDIA – EUROPÄISCHE PLAKAT – UND AUSSEN MEDIEN GMBH 91

HEIMATWERBUNG GES.M.B.H (LINZ) 6

R+C PLAKATFORSCHUNG UND KONTROLLE GMBH 3

OUTDOOR AKZENT S.R.O. 19

MODERN WEB, S.R.O. 5

JOJ MEDIA HOUSE TOTAL  450 

SLOVAK REPUBLIC  262 

CZECH REPUBLIC  88 

AUSTRIA  100 

JOJ MEDIA HOUSE TOTAL  450 

Slovak Republic

Czech Republic

Austria

58 %

20 %

22 %

PERSONNEL POLICY
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» January the 1st 2015 – the JOJ Group expanded to 

feature a further monothematic channel – RiK – which is  

focused on child viewers and is the first subscription channel 

within the group.

» On April the 21st, JOJ Media House became the 100% 

owner of HARAD, a. s. through which the Company owns  

a 100 % stake in Radio Services s.r.o.

» On the 24th of April 2015 JOJ Media House became the 

100 % owner of Lafayette s.r.o.

» In June 2015 the JOJ Group launched the new Ťuki TV 

children’s channel.

» On the 15th of June JOJ Cinema was launched.

» On the 1st of July 2015 BigBoard Praha acquired a 60 % 

share in QEEP, a.s.

» On the 26th of August 2015, "Heimatwergung  

Gesellschatf m.b.H. ID: FN 92410 y"  and  "Heimatwergung  

Gesellschatf m.b.H. ID: 216172 FN a" merged with their  

parent company EPAMEDIA – Europäische poster – UND 

AUSSEN Medien GmbH

» On the 7th of September 2015 The General Assembly  

decided to issue new bonds totalling 50 million EUR.

» On the 16th of October 2015 The General Assembly 

re-elected Richard Flimel as Chairman of the JOJ Media 

House Board.

SIGNIFICANT EVENTS IN 2015

» On the 3rd of November 2015 BigBoard Praha a.s.  

founded Velonet CR s.r.o.

» On the 7th of December 2015 JOJ Media House issue 

bonds totalling 48.5 million EUR.

EVENTS OCCURRING AFTER THE CLOSING OF 
THE ACCOUNTING PERIOD

» On the 1st of January 2016, HARAD, a. s. along with its 

subsidiary Radio Services s.r.o. The successor organisation 

is Harada a.s., which on the 1st of January 2016 changed its 

name to Radio Services a.s.

» On the 21st of January 2016, JOJ Media House  

acquired a 49 % share in eFabrica a.s.

» On the 1st of February 2016 BigBoard Praha a.s. acquired 

a 50 % stake in D & C AGENCY s.r.o. which owns a 48 % 

share of Erflex a.s.

» On 7th of April 2016, JOJ Media House acquired the  

following shares in Croatian companies:

NOVI LIST d.d. (80 %),

GLAS ISTRE NOVINE d.o.o. (59 %),

ZADARSKI LIST d.o.o (100 %).
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The Company has identified certain risk factors related to its 

commerce and operations. The following are considered to 

be the key factors:

THE RISK OF THE COMPANY BECOMING  
DEPENDENT ON BUSINESS RESULTS ITS 
SUBSIDIARIES
The main business activity of the Company is the man-

agement and financing of participations in other compa-

nies. Therefore, the Company is dependent on income from 

dividends and interest on loans to subsidiaries, and these  

depend on the business results of the Company or its  

subsidiaries.

 THE RISK OF A CRISIS, DEPENDENCE ON 
GENERAL ECONOMIC CONDITIONS AND 
THE RISK OF DECLINING ADVERTISING 
EXPENDITURES
Revenue from advertising makes up the majority of subsid-

iary revenues which are dependent on generally favourable 

economic market conditions. There is the risk that in the 

event of an economic crisis, economic downturn or adverse 

economic conditions, there will be a general reduction in  

advertising expenditure, with the result being that the Com-

pany may suffer losses.  

THE RISK OF REFINANCING EXISTING LOANS 
AND FUNDING NEW PROJECTS
The consolidated capital structure of the Company’s fig-

ures significantly in the range of debt financing which has 

its origins in the pre-crisis period. The Company – within the 

holding – initially chose a more aggressive financial strate-

gy, the financial market crisis, however, hindered their rapid 

development. The Company does not wish to eliminate the 

need in the future to again use anything other than their own 

resources to pay for existing or future liabilities. With the 

use of external sources of funding there is not only limited  

access to new sources of funding, but also reduced flexibil-

ity in management decisions coming from the various pro-

visions in credit agreements, which aim to protect existing 

creditors.

THE RISK OF CHANGES IN THE ADVERTISING 
EXPENDITURES STRUCTURE
Due to the holding’s focus on television advertising, the 

advertising expenditure structure by the Slovak adver-

tising market plays an important role in relation to future  

developments. According to the Company’s internal analysis, 

historically the most used promotional medium is television 

and outdoor advertising, ranging at around 60–65% of total 

advertising expenditures. There is no guarantee that the tel-

evision advertising market will maintain its current position 

to compete with other advertising media.

THE RISK OF RATINGS DECLINING
The emergence of competing television stations with attrac-

tive ranges of programs as well as alternative forms of enter-

tainment can lead to an outflow of viewers. The preferences 

and tastes of audiences are changing and the Company runs 

the risk that in this dynamic environment it may inaccurately 

estimate the needs of the public. A decline in the audience 

is closely related to declines in advertising revenue, which 

could have a negative impact on the profitability and overall 

development of the Company.

THE RISK OF COMPETITIVE STATIONS  
BEING LAUNCHED
With the advent of digitisation has made room for new televi-

sion stations which could lead to more intense fighting in the 

media sector and television advertising. Due to the relatively 

simple process of obtaining a license for digital broadcasting 

new companies can enter the market and likewise launch 

new broadcasting stations. Such a competitive struggle may 

lead to a reduction in ratings and the associated reduction in 

advertising revenue. 

THE RISK OF REGULATION
The area of broadcasting and advertising is an area that is 

subject to regulation and in the event that circumstanc-

es change this regulation, there is no guarantee that such  

a change will not translate into negative economic results 

for the Company. 

THE RISK OF LICENSE REVOCATION  
OR NON-RENEWAL OF VALIDITY
In the event of violation of the laws and regulations in force 

in respect of television broadcasting, in the extreme cases, 

the competent regulator may resort to withdrawal of the 

broadcasting license and thereby prevent further broadcast. 

Likewise, there is no legal entitlement to an extension of the 

license for its expiration. Since television advertising is a key 

source of income for the holding company, withdrawal of the 

license for broadcasting or non-renewal may have a nega-

tive impact on the Company’s business. 

TECHNOLOGICAL DEVELOPMENTS
With the development of new technologies there is a risk of 

lagging behind the competition. Although the media con-

stantly shifts, improves and refines itself, the implementa-

tion of innovation is a financially and operationally difficult 

process that requires not only changes by media companies, 

but also changes by customers (viewers). New technologies 

can cause an outflow of viewers to rival broadcasters or to 

other alternative forms of entertainment, which can result in 

a decline in advertising revenues.

THE RISK OF CONCENTRATION
The diversification of services offered by companies within 

the holding is observable only in the media sector where they 

are focused alongside television advertising on other forms 

of advertising. There is a risk that in the event of changes in 

the needs of the advertising market, the Company may fail 

to respond flexibly and quickly, which could have the poten-

tial to reduce revenues for companies within the group.  

THE RISK OF LEGAL ACTION
Due to the nature of the business within the holding compa-

nies in the media industry, where it is often through compe-

tition shocking information and also information on the edge 

of the law appears, it is not possible to exclude any litiga-

tion faced by the subsidiaries. Any eventual heated litigation 

may have a negative impact on the financial position of the  

Company. 

THE RISK OF LOOSING SIGNIFICANT CLIENTS
Advertisers – whether in the form of advertising agencies or 

companies themselves as direct advertisers will also consti-

tute the building blocks of business by companies within the 

holding. The loss or termination of these relationships may 

result in a decrease in revenue from advertising. 

SIGNAL TRANSMISSION RISKS
The area of signal transmission is relatively concentrated 

sector in Slovakia. There is a risk that with the advent of dig-

itisation distributing companies will get into a stronger ne-

gotiating position and be more selective when awarding new 

contracts. They also may seek changes in the charges from 

operators of television stations. Lack of signal propagation 

for TV JOJ, PLUS, WAU, Rik, Ťuki and JOJ Cinema program 

structures could lead to a decline in advertising revenue. 

THE RISK OF NON-RENEWAL  
OF LEASING CONTRACTS
Structures with advertising are sold to companies operating 

RISK FACTORS AND RISK MANAGEMENT
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on the market of outdoor advertising are located in areas 

and localities that are not owned by the companies them-

selves, nor are the property of the companies within the 

holding. These are areas which BigBoard Slovakia, BigBoard 

Praha and EPAMEDIA rent. Relationships with landlords are 

prepared mostly on for a limited period contracts, so there 

is a risk that after the agreed period of rental that the con-

tract will not be renewed, either because of unwillingness to 

extend the contract by the landlord, or because of other re-

strictions. There is therefore a risk that an adequate replace-

ment advertising space to sell advertising space can not be 

found, which can have the effect of reducing revenue from 

advertising.

NATURAL CATASTROPHES
No industry can avoid natural disasters, some of which can 

have a devastating impact on the operation of all companies 

– be it meteorological, geological or any other disaster that 

could interrupt the signal transmission. In the field of outdoor 

advertising such events may significantly damage, even  

destroy advertising spaces and greatly reduce their number.

THE RISK OF AN UNSTABLE EURO ZONE
The current unstable situation in Europe and the outstanding 

issues of disproportionately indebted EU members exhibit 

the Slovak Republic and Austria as well as other euro zone 

states to risks associated with the strategy of assistance to 

euro zone states. In the context of strengthening the power 

of (financial) stabilisation mechanism, an increase in guar-

antees arises. In the case of failure of the EU for example 

as with Greece which has the problem repay loans from the  

European (financial) stabilization mechanism, with which 

comes the need for financial assistance from other EU Mem-

ber States – which could affect the business environment 

and cause deterioration of the general economic situation 

in Slovakia, Austria and the Czech Republic as well as in  

other EU countries upon which the Group is commercialy de-

pendent. The aforementioned circumstances, as well as all 

thereby related regulations, measures and decisions could 

negatively affect the Group’s financial performance.

THE RISK OF LEGISLATIVE CHANGES
As the market develops, the Company and the overall con-

ditions, national legislation in individual states follows suit.  

The Company has expanded its operations into five coun-

tries in Central and Eastern Europe and, therefore, identi-

fied the risk that legislative change. For example; a change 

in legislation in outdoor advertising – specific regulations  

regarding changes/ limitations on the placement of advertis-

ing media, their distance from the road etc. Possible changes 

in the law will require additional expenditures for advertising 

space or relocation, ultimately reducing the total number  

of advertising media.  

THE RISK OF EUR/USD EXCHANGE RATES
The volatility of exchange rates, primarily the U.S. Dollar rel-

ative to the Euro, the internal is an internal risk factor that 

affects the Company’s income, especially income from  

Slovenska Produkcna. The majority of film licenses and  

licenses for shows are acquired from trans-Atlantic 

film studios and licensing houses in U.S. dollars (USD ).  

The Slovenska Produkcna Company ( Slovenská produkcna, 

A.S.), periodically enters into forward currency contracts to 

ensure the EUR/ USD exchange rate and minimize risk.

SOURCE: NBS.SK

RISK FACTORS AND RISK MANAGEMENT



08 ADMINISTRATION 
AND  
MANAGEMENT 



5756

OWNERSHIP STRUCTURE
JOJ Media House is owned by the following companies:

99,9 % is owned by TV JOJ L.P.

 0,1 % is owned by Mgr. Richard Flimel

SHARE CAPITAL
The share capital of the Company is made up of the  

following shares:

» Number: 1 000 ks, 

Type: kmeňové, na meno,

Form: listinné, 

» Nominal value: 25 EUR, with the issue price of each share 

at 27.50 Euro. 

The ownership of shares making up the Company’s capital 

is divided: 99.9 % owned by TV JOJ LP and 0.1 % owned  

Mgr. Richard Flimel. These shares are not freely tradable.

The Company does not own and has not issued securities 

admitted to trading on a regulated market of any Member 

State or States of the European Economic Area apart from in  

Slovakia. The Company executed two listed bond issues on 

the Stock Exchange in Bratislava a.s. The first issue was to 

the amount of 25 million EUR under: ISIN: SK4120008244 

series 01, by the 21st of December 2015 these bonds had 

been paid. The second issue reached 55 million EUR under: 

ISIN: SK4120009382 series 0 and the third issue to the val-

ue of 48.5 million EUR was registered as ISIN: SK4120011222 

series 1.

THE GENERAL ASSEMBLY
The General Assembly is the supreme body of the Com-

pany. The powers of the General Assembly are defined by 

statute 513/1991 Coll. of the Commercial Code as amend-

ADMINISTRATION AND MANAGEMENT 

ed and the Articles of Association. The General Assembly  

consists of all attending shareholders, directors, the supervi-

sory board and third persons invited to the offices of the Com-

pany and shareholders who convene the General Assembly.  

Shareholders are entitled to attend the General Assem-

bly, vote, request information and explanations concerning 

the affairs of the Company or persons controlled by the  

Company related to the agenda of the General Assembly 

and to present proposals. 

Shareholders may exercise their rights at the General  

Assembly through a proxy holder who presents written 

scope of authorization. The exercise of shareholder rights 

is not limited by the statutes. The number of shareholder 

votes is determined by the ratio of the nominal value of their 

shares to the share capital.

The General Assembly makes decisions through a majority 

vote from shareholders present.

In matters relating to alterations to the increase or decrease 

of capital, mandates of the Board for an increase in share 

capital, the issuance of preference bonds or convertible 

bonds, dissolution of the Company or change of legal form,  

a two-thirds majority vote of shareholders present is  

required and a Notary Public must provide a memorandum. 

A two-third majority of shareholders present is required 

for approval of a decision by the General Assembly on the 

close of trading on the Stock Exchange with the Company’s 

shares and the decisions by the General Assembly on the 

Company ceasing to be a public joint stock company and 

becoming a private joint stock company.

General Assembly for decision on change of rights related to 

certain types of shares and restrictions on the transferability 

of registered shares requires the consent of two-thirds  

majority of shareholders owning these shares.

The increase of share capital can be performed by intro-

ducing new deposits upon the subscription of new shares, 

increasing the share capital of the Company’s assets, from 

company’s other own resources shown in the separate  

financial statements in the equity of the Company or a com-

bined capital increase.

As at the date of preparation of this report the Company did 

not own its own shares, temporary certificates, or business 

shares of the parent entity.

In the 1. 1. 2015 – 31. 12. 2015 period the General Assembly 

was convened as follows:

» On the 29th of April, JOJ Media House shareholders  

approved the following: 

» The individual financial statements of the JOJ Media 

House Company up until 31. 12. 2014.

» The auditor of the 2015 financial statements, KPMG 

Slovakia spol. s.r.o., Pribinova 10, 811 02 Bratislava,  

ID: 31348238, registered in the Commercial Register of 

the Bratislava1 District Court, S.r.o. Section, no. 4864 / B, 

represented by Ing. Ľuboš Vančo, statutory representative, 

license number SKAU 96.

» Approval of the Settlement operating losses for 2014 of 

105 851.27 Euro. Loss amounting to EUR 105 851.27 Euro 

(in words: one hundred and five thousand eight hundred  

fifty-one Euros and twenty-seven cents) shall be recorded 

to the account of accumlulated losses.

» On the 30th of April 2015, JOJ Media House sharehold-

ers decided to on the approval of the consolidated financial 

statements up until 31. 12. 2014 and the JOJ Media House 

annual report for 2014. 

» On the 7th of December 2015, at its special meeting the 

JOJ Media House General Assembly decided on the issue of 

new bonds totalling 50 million Euro.

» 1. The Chairman of the Board made a proposal to allow 

the issue of new bonds to the total value of 50 million Euro.

» 2. The General Assembly familiarised itself with the pro-

posal by the Chairman of the Board

» 3. The General Assembly approved the proposal from 

the Chairman of the Board and decided to issue new bonds 

as follows:

Type of security:     

Bonds

Name of bond:    

JOJ Media House bonds with a 2021 zero coupon 

Nominal value of bond:  

1000 EUR

Number of bonds issued:   

50 000

Issue date:    

Estimated date of issue – by 21. 12. 2015 at the latest

Issue price:     

at least 75 % of the nominal value of bonds

Form of bond:   

bearer

Form of bonds:

dematerialized

Maturity date:   

6 years as of issue at the latest

Repayment of nominal value: 

a single payment upon maturity at 100 % of the value of  

the bonds

Method of placement:  

the anticipated volume of the bond issue will be offered in 

the Slovak Republic for the subscription and purchase of 

predominantly retail investors on the basis of a public offer-

ing of securities pursuant to the provisions of § 120 of the 

Securities Act as amended

The primary sale of bonds: 

the start date of the issue of bonds (start date of attribution 

of bonds to asset accounts),  the date of issue of the bonds 

will be no later than 21/12/2015

Trading Currency:    

EUR

» On the 16th of October 2015, the General Assembly at 

its extraordinary meeting elected a new Chairman and new 

members of the Supervisory Board.

» 1. The Chairman of the Board made a proposal to  

authorise the new Chairman of the Board, the existing 

Chairman’s tenure was to end on the 6th of November 2015.  

A further proposal was the election of new members of the 

Supervisory Board.
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» 2. The General Assembly became familiar with the  

proposals of the Board and President and voted on the  

proposals.

» 3. 3. The General Assembly approved the proposal 

from the Chairman of the Board and decided as follows:

With effect from the 7th of November 2015, the Chairman of 

the JOJ Media House Board was to be Mgr. Richard Flimel. 

Composition of the Supervisory Board since this date is as 

follows:

Chairman of the Supervisory Board: 

Mgr. Marcel Grega

Members of the Supervisory Board: 

János Gaál a Ing. Radoslav Zápražný

THE BOARD OF DIRECTORS 
The Board is the statutory body of JOJ Media House and is 

authorised to act on behalf of the Company in all matters and 

represents the Company against third parties in proceedings 

before courts and other authorities. The Board manages the 

Company and decides on all matters pertaining to the Com-

pany, unless the law or Articles reserve this competence of 

other bodies. The Board of Directors carries out the commer-

cial administration of the Company and takes care of all of its 

operational and organisational matters. The Board is required 

to ensure the proper keeping of accounts and other records, 

business bookkeeping and other documents belonging to 

the Company. Among other things the board submits annu-

al individual accounts and extraordinary individual financial 

statements, the proposal for profit distribution, including the 

determination of the amount, method and place of payment 

dividends and royalties and a proposal to cover the losses to 

the General Assembly for approval. The Board also convenes 

the General Assembly.

The Board of Directors has one member :

» Mgr. Richard Flimel – Chairman of the Board of Directors  

( as of 06.11.2010 )

THE SUPERVISORY BOARD
The Supervisory Board is the highest control body within 

the Company. The supervisory board supervises the activ-

ities of the Board and business activities of the Company.  

The Supervisory Board reviews procedures in matters per-

taining to the Company and is entitled at any time to inspect 

accounting documents, files and records relating to the  

activities of the Company and establish the state in which it 

is kept. The Supervisory Board examines the accounts of the 

Company which are required to be prepared under a special 

regulation, the proposal for distribution of profit or coverage 

of losses, and is furthermore required to submit a report on 

the outcome to the General Assembly. In the event of se-

rious deficiencies in the management of the Company and 

in other cases where in the interests of the Company, the 

Supervisory Board convenes the General Assembly. 

Up until the date the annual report was published the Super-

visory Board was made up of three members:

» Mgr. Marcel Grega – Chairman of the Supervisory Board 

(since 07.  11.  2015)

» Ing. Radoslav Zápražný –  member of the Supervisory 

Board (since 07.  11.  2015)

» János Gaál – member of the Supervisory Board  

(since 07. 11. 2015)

THE AUDIT COMMITTEE
The Company has an established audit committee. The Com-

mittee monitors the preparation of financial statements and 

recommends approval by an auditor to audit the accounts. 

Other functions of the Committee are defined by law and 

the Articles of Association. The Audit Committee consists 

of three members, appointed and dismissed by the General  

Assembly on the initiative of the Board or Shareholders.

Up until the date the annual report was published the  

Supervisory Board was made up of three members:

» Ing. Eva Matiašková,

» Ing. Ján Kliment,

» Mgr. Otília Danišová.

THE CODE OF CORPORATE GOVERNANCE
JOJ Media House is fully aware of the importance of main-

taining the principles of Corporate Governance. The Board 

declared the principles of the Code of Corporate Govern-

ance in Slovakia on www.jojmediahouse.sk. on March the 

21st 2012. The declaration contains complete information on 

methods of management, as well as information on deroga-

tions from the Code of Corporate Governance. All this infor-

mation is published on the www.jojmediahouse.sk website.

OTHER ADDITIONAL DETAILS
JOJ Media House and the companies, which it includes in 

the consolidation, did not incur any costs for research and 

development in 2014. The JOJ Media House group does not 

have any branches abroad. 

Slovenská produkcná uses forward currency contracts, 

which provide financial downside risk of the U.S. dollar 

against the Euro. The diversified funding of the group is  

governed by financial and credit risks financial flows and  

liquidity parameters are monitored at regular intervals.

The internal control group ensures regular monitoring of the 

financial plan and the overall financial situation. 

The transferability of the debt securities issued by the  

Company is limited. 

The Company has not entered into any agreements which 

take effect, alter or expire due to a change of the control sit-

uation in relation to any potential takeover bid. 

The Company has not entered into any agreements with 

members of bodies or employees under which they would be 

entitled to compensation if their position or employment is 

terminated by resignation, dismissal of the employee, being 

recalled, dismissal without cause or their position or employ-

ment ceases to be because of a takeover bid.

The Company does not engage in activities that have an 

impact on the environment and have a significant effect on 

employment.

ADMINISTRATION AND MANAGEMENT 
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The distribution of JOJ Media House profit for 2015 to the amount of 19 213.39 Euro will be decided by the General Assembly.  

The statutory body draft to the General Assembly is as follows: 

» Transfer to retained earnings in the amount of 19 213.39 EUR

The distribution of subsidiary companies profit or loss will be decided by the partners / shareholders of each company. 

PROPOSAL FOR THE DISTRIBUTION  
OF PROFITS OR LOSSES SETTLEMENT
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FOUNDING AND ESTABLISHMENT
The TV JOJ Foundation was established on 18. 6. 2007 and 

in August of the same year started to carry out its mission as 

per its motto: "Helping those who try". The Governing Board 

designated certain areas which were defined as the core  

objectives upon its establishment.

» Paediatric oncology

» Gifted children 

» National cultural heritage 

» Individually designated humanitarian aid for individuals  

 or groups of people 

The foundation fulfils its purpose in particular by providing 

funds through donations and grants to individuals, non-profit 

institutions, non-governmental organisations, educational 

institutions, municipalities and other associations providing 

public services. During its existence the Foundation has 

handed out more than 1.3 million Euro, with 2015 represent-

ing 366 710.98 Euro . 

The Foundation has a 9-member board of directors consist-

ing of members of TV JOJ staff – chairman Marcel Grega 

The statutory authority is Foundation administrator Vladimir  

Fatika and the executive manager is Luboš Sarnovský.

OVERVIEW OF 2015 ACTIVITIES

Gifted children – sports talents 

The main mission in this field was to help gifted children 

and sports talents  The resources used in 2015 totalled 

80384.77 Euro. 

This was predominantly a nationwide project known as 

"Seeking out young sports talents in Slovakia", in which a jury 

chose 10 finalists who were awarded a present to further 

develop their sporting activities. The foundation distributed 

SOCIAL RESPONSIBILITY

10 000 Euro and 5 000 Euro for Eva Jurkova’s Olympic 

preparations. The aim of the project is to create conditions 

for promising athletes in the 10–15 year age group so that 

they could qualify for major international sporting events, 

and successfully represent Slovakia at the age of 15 to  

apply for inclusion in the Slovakia Junior Olympic Team, 

which is coordinated by the Slovak Olympic Committee.

The special "Football harvest" Project provided support 

to 70 football teams across the country to the amount of  

65 384.77 Euro.

  

National Cultural Heritage

The Foundation continued its documentary project and is 

preparing a new documentary work which will feature the 

fate of persons connected with Josef Gabčík.

Other support 

The foundation financially contributed a total of 301 326.21 

Euro towards:

» The Seventh Heaven project, where 59 families were 

supported with an overall amount of 122 522 Euro, out of 

which 19 families were from the previous year who were 

supported with an amount of 50 556 Euro. This project has 

contributed in the category of gifted children, paediatric on-

cology and helped socially weaker sections of society.

» The Dream Dance Project, which was supported a total  

of 10 families, to the amount of 167 540.39 Euro.

» Support for Wild Poppies to the amount of 210 Euro, 

Mothers in need 952 Euro.

» The "Christmas Giving” project for vulnerable members of 

society, where the Foundation allocated a sum of 10 101.82 

Euro and helped 20 families. 

PLANNED ACTIVITIES FOR 2016
» In 2016, the Foundation plans to continue its activities 

and successful projects and is preparing: 

The 6th annual project for gifted children "We are seeking 

young sports talents in which 10 talented athletes will be 

rewarded”. 

» The second annual art competition based on 15 years of 

TV JOJ 

» Supporting Mothers in Need 

» Support for ontological patients 

» Support for handicapped children

» Year 3 of the "Christmas Giving" project 

» Individual humanitarian assistance to individuals or 

groups of persons through continuous public collections 

that can be used immediately in emergency situations such 

as fires, floods, landslides and so on. 

» Support for organisations caring for abandoned and 

abused animals and ensuring their adoption within the  

"Animals" project.
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Mgr. Marcel Grega
Member of the Supervisory Boardy

Mgr. Richard Flimel
Chairman of the Board of Directors

Individual and consolidated financial statements as at 31. 12. 2015 are issued in accordance with special regulations while 

providing a true and fair view of the assets, liabilities, financial position and profit or loss of the Company.
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